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When persuading for results, you will need to padauindividuals and to persuade
groups. For most high—stakes persuasion, you naustipde a group — a group with
diverse people, with diverse interests and witledie opinions — this book will make
you more effective at persuading groups.

+ 1
.4)

In his best selling book, 'The Creative Negotiatétéphen Kozicki describes negotiating
as the art of reaching an agreement by resolvifigrdihces through creativity. The book
guides the reader through the processes of becaarflegible negotiator, planning
outcomes and being creative. Stephen transformissthéssues of business negotiations
into useful tools and concepts that can be impleéeteimto any organisation.

$ )
4)5 )

These cards will provoke you to think differentiyhey will trigger your
creativity and help you generate ideas for actioicldy. This means you
can reduce the time it takes to reach a solution.

This pack will help you:

Quickly build a competitive advantage through tivég and innovation
Have fun while you solve your impossible problems
Solve your impossible problems faster

.4)5 )

The Negotiating with Style® Profile is designedgige individuals feedback on their
preferences as a negotiator in different settimpss validated instrument allows each
person to understand themselves and to prepaiedy for different negotiations
situations.
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